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in this issue:

Comment
Ryanair defeats are also a blow for tourism generally

Special Reports

Australia's backpacker market
Sustained growth and surprisingly high yields
British backpackers account for over 40% of the total market
Working Holiday Visa programme to be extended
Forecasts for Asia Pacific
Renewed optimism, but yields remain depressed
Forecasts need to be interpreted with caution

Markets

Netherlands outbound
Reaching a ceiling in terms of propensity to travel abroad
The Dutch look for cheaper forms of accommodation and transport
German travel spending
Another year of decline in spending abroad
Turkey outbound
Domestic travel demand is booming ...
... and Europe attracts most demand for foreign destinations
Malaysia and Brunei outbound
Terrorism concerns contribute to downturn in outbound travel
ASEAN attracts two-thirds of outbound travellers
Bruneians starting to look beyond Malaysia

The Travel Trade

European tour operators
TUI and Thomas Cook are confident of a sustained recovery ...
... but Germany continues to disappoint

Strong end to Club Med's summer season, but Q3 sales still down 14%
Kuoni agrees worst is over but does not expect good growth until 2005

Holidaybreak expects "satisfactory outcome" for FY2002/03

Comparative Trends

World internet usage
Swedes are the world's most enthusiastic internet users ...
Air transport
IATA airlines turn the corner and ICAO is optimistic about 2003
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