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The US Outbound Travel Market 

Comment 4 
The first in a series of Special Reports:  
Still the world's most important outbound travel market …  
… with enormous longer-term potential for growth  

Scope of report and data sources 5 
Overview of recent trends 5 

Primarily a domestic travel market …  
… but outbound travel experienced a decade of growth in the 1990s  
Demand started to slow well before 11 September 2001  

Expenditure 8 
Increase in spending in 2003 after two years of declines  
The UK generates the highest share of spend  

Destinations 9 
A better year for overseas travel  
The Caribbean was a major beneficiary …  
… but Europe is still number one …  
… and Asia is set to rebound strongly in 2004  
New destinations set to enter top ten favourites  

Purpose of trip 12 
Business travel is more important than in mature markets …  
… but the overseas market for MICE is still very undeveloped  

Seasonality 15 
2002 and 2003 were not typical years  

Profile of the US overseas leisure traveller 16 
A high level of repeat business  
Overseas leisure trips remain the prerogative of the 'not so young'  
Wining and dining and shopping top list of favourite holiday activities  
Main origin states of US outbound travellers  

Organisation of travel abroad 19 
Travel agents still dominate distribution channels …  
… but package tours are not popular  
Fast growth in use of the internet  

Current prospects 21 
Clear signs of a revival, but one slow to build momentum  
Exchange rates and oil prices are the main sources of uncertainty  
The Americans' wish list of destinations  

Opportunities and threats 23 
Catering to the current concerns of US travellers  
Growth will come mainly from senior travellers  




