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in this issue:

Comment
Industry welcomes qualified inclusion of tourism in EU Constitution

Markets

UK outbound
Steady growth, if not for the benefit of the travel trade
Growth slows in Q2 2004
Declines in ITs and business travel
European outbound
Trends in 2004 are very much in line with expectations
Greece's losses are Turkey's gains
Disappointing results so far for France
West European online travel
Continuing strong growth through 2003 ...
The UK is the largest and fastest-growing market
Direct sales gain sharply on sales through intermediaries
Argentine outbound travel
Improving economy and low inflation bode well for demand
Outbound travel is still the prerogative of the most affluent classes
Europe's popularity is attributed in part to the Argentines' ethnic roots
Singapore outbound
Not much growth since 2000, and a few terrible months in 2003
Growth forecasts remain fairly modest ...
... and aggressive marketing will favour short-haul destinations

Tour Operating/Retail Travel

Swiss tour operators
Return to strong growth — but at what a price
Kuoni hangs on firmly to its market leader position

Destinations

USA
2004 arrivals are still expected to be well down on 2000's peak ...
... but year-to-date performance is strong

Asia Pacific
PATA data points to more than a 20% increase in visitor arrivals ...
... with dramatic increases in travel to and from mainland China
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