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special issue:

The China Outbound Travel Market

Comment
The world's most dynamic outbound travel market ...
... but how best can the growth be tapped and managed?

Introduction:
Scope, sources and definitions

Operating environment
Economic and demographic trends, holidays and passports

Key trends and developments
Domestic travel: Tomorrow's outbound travellers
Outbound travel: Market liberalisation and other drivers of growth

Destinations
Even without Hong Kong and Macau, Asia remains favourite
Hong Kong and Macau: Individual Visit Scheme boosts demand
Long-haul destinations: A variety of experiences

Expenditure
Now probably the world's fifth biggest spenders on travel
Second only to Japan in spending per trip

Purpose of trip
Business/official travel: Still a growing market
Leisure group travel: Generating the fastest growth

Travel agencies/tour operators
Increasing competition and sophistication as the market expands
More travel agencies licensed to operate foreign tours
Joint ventures with foreign companies

Air transport
The world's second largest civil aviation market by 2019
First no-frills airline services expected

Tapping the market's potential
Profile of the Chinese outbound traveller
Changing lifestyles and shifting demographics
Tips for doing business with the Chinese

Current outlook
The dynamic growth is set to continue ...
... thanks to improved education, incomes and access to credit
The market is becoming more sophisticated ...
... with a greater focus on quality, or value for money
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